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THE

POWER OF
CONNECTIONS

How Jeronimo Beccar '05 went from working
in the film industry to starting a company
focused on improving mental health

A

S SOMEONE WHO has
worked in Hollywood,
founded a lighting company
in his native Argentina,
and is currently “rethinking
mental health care” with his new venture,
Hyka Therapeutics, Jeronimo Beccar ’05
is a true Emersonian—innovative
and entrepreneurial through and through.
“Everything’s much more connected
than we think,” Beccar said, drawing a
comparison between his experiences
making movies and founding start-ups.
“Filmmaking is so similar to business
ventures. You have to think about:
how are we going to put this together?
What’s going to happen first? How are we
going to change things if the environment
changes? How can we adapt? [Both
industries are] about selling your vision.”
Beccar, who hails from Buenos Aires
and now resides in Boston, is currently
hard at work bringing his latest vision to
life: Hyka Therapeutics’ product is a
wearable device that uses technology to
empower people to better understand and
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improve their mental health. The device,
which looks similar to a headband
and can be worn for 20 to 30 minutes
a day, uses validated technology
and a companion app to perform
neuromodulations on the brain—similar
to what antidepressants do—but without
the side effects.
Beccar and his co-founding partner,
who work out of the Harvard Innovation
Labs, hope that people will be able
to use their invention as an adjunctive
therapy to medication. “It’s a holistic
approach. We are incorporating
meditation, mindfulness, and cognitive
behavioral therapy in a digital form, and
having that digital content be adaptive
to a user’s mood,” Beccar said.
That holistic approach to mental
health care, and life, wherein everything
is interconnected, began at Emerson.

FROM BUENOS AIRES TO BOSTON
When he was a young aspiring film
student taking classes at the American
University in Buenos Aires, one of his

professors suggested he look at Emerson
College. “My professor told me: at
a small school, you might meet someone
you like, and two days later, you’ll run
into that person again. At a [larger]
university, you might meet someone you
like and never see them again.”
Beccar said. “That, to me, resonated.”
Beccar earned a BA in Visual and
Media Arts with a major in film
production and a minor in photography.
“I lived in the Little Building,” he
said. “I even remember my room [number]
because it was the same number as my
home address in Buenos Aires.”
Building a strong network of friends
and peers at Emerson would soon
prove to be invaluable. “Growing up, you
always hear that connections are so
important, but it’s hard to understand
why,” Beccar said. “And I began to
understand their value when they helped
me find my first two jobs out of college.”
These first two jobs happened to
be at two of the biggest names in
Hollywood: Warner Bros. and The Walt
Disney Company. At Warner Bros.,
Beccar worked as an executive assistant to
a film producer, and then he became
the director of photography for Disney’s
first Apple iTunes commercial. After a
couple of years in Los Angeles, he moved
back to Argentina, but it was difficult to
find work in the film industry. So he
decided to apply his knowledge of lighting
from working in film and photography to
a different use: founding a company
that designed and manufactured LED
roadway lighting fixtures.
Beccar later returned to Boston, and his
increasing interest in technology and IoT
(the Internet of Things) led him to
pursue a master’s in design engineering at
Harvard, where his program’s cohort
was studying health care. “We looked at
the technologies that...have been

Jeronimo Beccar '05 at the Harvard Graduate School of Design, where he obtained a master's degree in design engineering. He and his co-founding partner are now
working to develop a wearable device that will help people monitor their mental health in a new way.

developed in labs but haven’t been
democratized or taken out of the labs
[yet]. And I started looking at problems
related to mental health care, and
that led me to look more specifically into
depression and generalized anxiety
disorder.”
And thus began Hyka Therapeutics.

Beccar’s path to his current career may
have been less than conventional, but
that has worked to his advantage, he said.
“Companies need to bring in people
with different backgrounds and different
perspectives to innovate, to have new
ideas,” he said. “You’ll have a different
mindset and a different way of

approaching problems and a different way
of visualizing solutions.”
“It's hard to take the path less traveled,”
he added. “However, you can bring a
perspective, a way of seeing
things differently from the norm. And
that's what makes your idea stand out.”
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